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Adam Arvidsson

Adam Arvidsson is an associate professor of Sociology with Università Statale di Milano, where he
teaches Sociology of Globalization and the New Media. After releasing “”Brands. Meaning and Value
in Media Culture”, (London; Routledge 2006, Italian translation with Franco Angeli, 2010), his latest
bestselling work on the role played by brands in the economy of information, Arvidsson has been
working on the new forms of production and economy organisation that revolve around the new
media. To this end, he is now carrying out a research project on reputation economies with the
Copenhagen Business School; he is partner to Alex Giordano in the Societing project, a blog that
collects emerging trends from the “Open” economy. This branch of research will be the object of his
next work, “The Ethical Economy. Business and Society in the 21st Century”, soon to be released by
Columbia University Press.
He is regarded as one of the world’s top experts on peer-to-peer economy and open innovation,
themes he discussed with Alex Giordano in “Societing Reloaded. Pubblici produttivi ed innovazione
Sociale” (EGEA 2013).
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Enrico Bassi

Enrico Bassi was the coordinator for Fablab Italia, the first fablab in Italy and now he is working for
Officine Arduino, the Turin fablab. He holds courses and workshops in traditional technologies
and Digital Fabrication in a number of universities, including NABA in Milan, SUPSI in Lugano and
Politecnico di Torino. Fablab is a laboratory open to everybody who would like to realise their own
project. It can be the prototype of a new product as well as just the 3D print-out of a file downloaded
from the internet. Fablab’s mission is the spread of digital technologies and to allow everybody to
produce their own personal ideas in real time and on a local basis. These projects are often the result
of opensource sharepoint-based projects.
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Massimo Banzi

Massimo Banzi, interaction designer turned into a physical computing pundit, is the co-founder
of the Arduino project, a user-friendly opensource microcontroller that allows you to fast learn the
basic principles of electronics and programming. Arduino first saw the light at the Interaction Design
Institute of Ivrea, where Banzi taught for 4 years and since 2005 the project has been a platform for
prototyping interactive systems suited to art installations, music devices, household appliances, the
choice of a new generation of designers and makers worldwide. Arduino has been greeted as the
symbol of a new industrial revolution that sees Italy in a leading position. What makes the Arduino
framework unique is that it is a piece of opensource hardware, that everybody can use for free, to
modify or sell: the documents are shared online and the communities of fans put their ideas to
the test. Since mass production started, two years ago, more than 50.000 Arduinos have been sold
worldwide. As Massimo Banzi says: “It takes nobody’s permission to make things extraordinary”. He
holds conferences all over the world (view his intervention on TED Talk at http://www.ted.com/talks/
massimo_banzi_how_arduino_is_open_sourcing_imagination.html) and he teaches Interaction
Design at SUPSI in Lugano and CIID in Copenhagen as a visiting professor; he is also the acclaimed
author of “Getting Started with Arduino” (O’Reilly) and is a regular columnist for Wired and Che Futuro.
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Zygmunt Bauman

Professor emeritus at the University of Leeds, Zygmunt Bauman is the inventor of the concept of
liquid modernity and is considered one of the world’s leading sociologists. A prolific author, his first
works revolved around the themes of social layering and the workers’ movement, before moving on
to more general areas of interest such as the transition from modernity to post modernity and the
ethical issues this evolution implies.
His criticism to the commodification of human lives and the global homogenization proves to be
merciless in works such as “Globalization: the Human Consequences” (1998), “Wasted Lives, Modernity
and its Outcasts” (2004) and “Homo Consumens” (2007).
His latest works include “Liquid Fear” (2008), “I Consume, Therefore I am” (2008), “Does ethics have
a chance in a world of consumers?” (2008), “The Art of Life (2009)”; “Modernity and Globalization
(interview with Giuliano Battistoni)” (2009); “Borrowed Time. Conversations with Citlali Rovirosa-Madraz
“(2011). His latest works released in Italy include: “Mortality, Immortality and Other Strategies of
Life”(2012) and “This is not a diary”(2012).
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Giulio Ceppi

Giulio Ceppi has a master degree in Architecture and is a researcher for Industrial Design with the
Politecnico di Milano. He has been visiting professor at the Interaction Design Institute of Ivrea since
1996. He has been the Director of the Domus Academy Master of Business Design since 2004. He
has held a number of conferences and project workshops around Italy, Europe, US, Latin America
and Japan and has been appointed professor at the Universities of Genoa, Turin and Camerino. His
areas of interest include sense projecting, material design and the development of new technologies:
between 1991 and 1997 he realised some innovative projects with the Domus Academy Research
Centre for a series of brands including Abet Laminati, Assoplast, Bracco, Enichem, Mitsubishi, Philips
Lighting, Swatch. He has been the curator and has taken part in a number of design and material
project shows at the Triennale and Salone del Mobile in Milan, at the Mole in Turin, at Pitti Casa and
Uomo in Florence, at Sacks in New York City and more recently in Kyoto and Yokohama in Japan.
From 1998 to 2001 he was senior design consultant for Philips Design, a research and project
network with over 450 employees and 25 offices around the world. In particular, in the Milan
premises he developed vision and concept design projects combining electronics and other areas
of knowledge. In 1999 he founded and started directing Total Tool, a consultancy company for
integrated identity, innovation management and strategic projecting, with offices today in Tokyo and
Buenos Aires. Total Tool has been awarded with several international accolades, including the Impresa
Cultura (Festo, 2000), the XX Compasso d’oro (SVGomma, 2004). Total tool has recently projected the
new Autogrill Villoresi Est service station on the Autostrada A8 dei Laghi, just open to the public after
works that lasted for one year and a half. This building represents Autogrill at its most sustainable,
with its conveying plant, geothermal field, natural lightening and perfectly adjusts to the climate and
the times of the year, the expression of a new approach to projecting to serve as a reference for the
future.
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Alberto Costabello

Alberto Costabello is a trend forecaster and his research covers the areas of fashion design and
“unconventional shopping experience” locations which loom up in the most innovative retail places.
He received a master degree in Architecture from Politecnico di Torino while at the same time he
attended the Istituto Marangoni in Milan. He and Andrea Dall’Olio founded A+A Design Studio,
which deals with Fashion Design and CoolHunting, as the head of Men’s/Sportswear department.
In Paris he has been in charge of editing the “Homme” cahier de tendances for the Bureau de
style PECLERS. He has worked with CELIO France as Trend Forecasting consultant and with CELIO
Italia as a designer. He is professor of Fashion Design and Trend Research with the Istituto Europeo
di Design in Milan and Turin. He is a regular curator for the A+A releases and holds international
conferences to companies such as: COLOR HOUSE Stoccolma/Goteborg (H&M, Volvo, Filippa K,
Acne etc.), ESP Trendlab New York, OPEN COMMUNICATION CORP. Since 2011 he has collaborated
with Elena Marinoni on the MiRT (Milano Retail Tour) project and has been in charge of the scientific
direction of an observatory on emerging trends in international retailing, and leading businesses and
professionals through field-training experience in the most innovative retail places.
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Giovanni de Niederhausern

Giovanni de Niederhausern received a Construction Engineering and Architecture master degree
from the University of Bologna in 2008 and after he graduated he spent some time doing research at
MIT - Massachussets Institute of Technology at SENSEable City Laboratory directed by Professor Carlo
Ratti. During this experience he was the coordinator and took part in different projects including
EyeStop, TrashTrack and Pink!. At MIT he specialised in the Smart City area, analysing themes linked
with the impact of new technologies in urban and territorial management and planning, safety and
new digital service development. He has been a collaborator with Prof. Carlo Ratti at carlorattiassociati
studio since 2009. Giovanni has been project manager for a bunch of projects, including the
masterplan for King Abdullah City for Atomic and Renewable Energy in Saudi Arabia and the
reconversion of the former Manifatture Tabacchi of Rovereto into an innovation pole and company
incubator. Again with carlorattiassociati, he has been in care of a number of industrial design projects
including Cassina, Indesit Company and Volkswagen. At present, Giovanni is the project manager
for the Future Food District project – a theme pavilion at EXPO 2015 – and MBA candidate at LUISS
Business School in Rome..
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Irene Festa

Irene Festa was born in 1983 and graduated in Fashion Design at Istituto Marangoni in Milan in 2006;
she also received a master degree in Communication and Advertising at the University of Trieste.
In 2006 she attended a Master in Cool Hunting at IED and decided to devote her future career
to trend research. She started off at Radar Innovation as a cool hunter in the Kids and Food and
Beverage areas in 2007. In 2009 she arrived in Paris at Nelly Rodi’s, where she was in charge of cahiers
de tendance and specific consultancy, in particular in the Design and Youth Fashion sectors. Since
2010 she has been professor of the course in “Trends & Cool Hunting” at Accademia del Lusso in
Treviso.
In 2011 she founded Fractals SNC, a communication and 2.0 research company, to create a trend
research methodology to combine qualitative and quantitative research methods, making the best
of the possibilities of the internet. Within the company, she is Research Supervisor and the responsible
for Enérie, the first lab of the group completely devoted to fashion and lifestyle.
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Alex Giordano

An eclectic character, as a child Alex Giordano played with all new communication technologies
(fax, photocopier, radio, modem…). In 2000 he founded NinjaMarketing with Mirko Pallera, the first
collective blog/observatory devoted to non-conventional marketing and social medias and he
became the Italian reference point for social networking culture and, broadly speaking, for innovation.
He is a member of IADAS (Academy of Digital Arts and Sciences in New York) and the author with
Mirko Pallera and Bernard Covà of the economy and communication bestselling book “Marketing
Non Convenzionale: virale, guerriglia, tribale, societing ed i 10 principi del marketing post-moderno”
(Edizioni Il Sole 24 Ore). He is now working on netnography and digital ethnography and is Brand
Reputation Management professor at IULM University in Milan. A member of the Advisory Board for
the research project “Responsible Business in the Blogsphere” with the Center for Corporate Values
at Copenhagen Business School; professor of web communication and Mediterranean marketing
at the Diplomatic Institute of the Italian Foreign Ministry and scientific director of the International
Forum on Mediterranean Marketing and Management, an Italian-French research project (EuromedBocconi) which takes its moves from a model of sustainable marketing. He is working with the
Societing research group on the creation of an application model of Digital Etnography as the basic
methodology for Social Innovation projects. He is the scientific director of the high perfectioning
schools on Netnography “Digital Ethnography Week” organised by the University of Milan, by
Fondazione Ahref and the Centro Studi Etnografia Digitale co-directed by himself.
He is regarded as one of the top experts on Social Innovation; with Adam Ardvisson he has been the
author of “Societing Reloaded. Pubblici produttivi ed innovazione Sociale” (EGEA 2013)..
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Andrew Keen

Andrew Keen, an against-the-grain author and a Silicon Valley entrepreneur, founded audiocafe.
com in 1995 and led it to success in the first generation of Internet-based businesses. He is now
host to Keen On show, a popular chat-show on Techcrunch, columnist for CNN, and a commentator
for newspapers, radios and TV. He is also an acclaimed lecturer with a strong commitment on the
themes of the impact of digital economies on economy, education and society in the 21st century.
Keen is the author of the international bestseller “Cult of the amateur. How the Internet is killing our
culture” (Doubleday, 2008), released in seventeen languages and “Digital vertigo. How today’s social
revolution is dividing, diminishing and disorienting us” (St. Martin’s Press, 2012). Keen’s point of view
is not aligned with what you commonly hear about the internet. Are we really sure the 3.0 Web
of Facebook, Twitter, Google+ and LinkedIn is the best in terms of sociality and total sharing, with
everybody communicating in real space and time? Isn’t it rather the place where the lines of reality
and unreality bleed into Hyper-reality? According to Keen, the social media revolution is in fact the
most misinterpreted and distorted cultural transformation from the age of the industrial revolution.
The social media are weakening and fragmenting our identities: they are disorienting and dividing
us and they are far from creating a new communitarian age of equality among humans. The tragic
paradox of our lives lies in the incompatibility between our deeply-rooted longings to friendship and
to be part of the online community and a strong craving for personal freedom. As experts forecast
that by the half of the XXI century almost every human being will be connected to the net, Keen
stands as the spokesperson for the freedom to oppose the imperative of sharing, opening, personal
transparency and blatant exhibitionism.

Via Camerelle 2 80073 Capri (Na) +39 081 8374082

info@fondazionecapri.org

www.fondazionecapri.org

Elena Marinoni

Elena Marinoni is a trend forecaster and has been the art director of Capri Trendwatching Festival
since 2009. She is also the director of “Tomorrow Now”, the observatory that provides the highlights
for the event. Since 2011 she has been working on taste discontinuities and emerging expressive
trends from the contemporary imaginary through trendwatching, an ethnographic-based research
methodology, to support the development of new products and innovation processes. She works
with some first-rate international companies with the aim to intercept the formation of new
consumption behaviours and consequently steer their marketing strategies and communication
into a new direction. Throughout the years she has been developing expertise in the fields of
lifestyle trends, fashion, design, living lifestyles, housestyles, luxury, youth cultural consumption and
advanced forms of retailing. She is professor of Sociology of Consumption, Research Methods and
Contemporary Design and Industry Analysis with Istituto Marangoni. She is Consumer & Mindstyles
Director of MiRT (Milano Retail Tour). She gives lectures in Italy and around the world to important
institutions such as Politecnico di Milano, Naba, Isia, Iulm, Iuav, Design Library, Facultade di Santa
Marcelina (Sao Paulo), Rio de Janeiro Fashion Week, Universidad IberoAmericana (Città del Messico),
Pearl Academy (New Delhi), NIFT Institute (Mumbai), B.D.Somani Institute of Art & Design (Mumbai),
Donghua Univerisity (Shanghai), Hubei Institute of Fine Arts (Wuhan), Tsinghua University (Beijing).
In the past she was Managing Director of GPF (Milan), a research and strategic consultancy on social
change, consumption and communication.
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Henry Mason

Global Head of Research and Managing Partner for trendwatching.com, Henry Mason is a reputable
trend watcher, analyst of consumption dynamics and a lecturer. He received a first level university
degree in Political Sciences and International Relations at the University of Nottingham, and has
always had a fascination for the themes of change in society, in the entrepreneurial world and
in politics. Henry started his career in KPMG, where he is in charge of financial performance and
strategic due diligence for a number of customers, including HSBC, RBS and Mitsubishi. His love for
ideas led him to join trendwatching.com in June 2010, where Henry and his team are coordinate all
the research activities of trendwatching.com.
Henry has given lectures on new trends in more than 20 countries in 6 continents and was also
speaker for new trends for trendwatching.com’s workshops in 2012. He has been quoted as a trend
expert in a bunch of newspapers and magazines including The Guardian, The Financial Times, El Pais,
The New York Times e The Economist, and has appeared on several TV networks such as CNBC, BBC,
Al Jazeera and Brazil-based Globo News.
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Francesco Morace

A sociologist, writer and journalist, Francesco Morace has worked in the area of sociological research
for over thirty years. His activities focus on trends and consumption and the change of values and
behaviours in the world. He is the president of the research institute Future Concept Lab, he is
strategic consultant for international businesses and institutions and holds conferences, courses
and workshops in different countries (from Brazil to Korea, from Europe to the USA). A professor for
Domus Academy and Politecnico di Milano, he is the author of a number of essays including “Società
felici. La morte del post-moderno e il ritorno dei grandi valori” (2004), “Il senso dell’Italia. Istruzioni
per il terzo miracolo italiano” (2007), “Verità e bellezza. Una scommessa per il futuro dell’Italia” (2010),
“Il talento dell’impresa” (2010), “I paradigmi del futuro” (2011), “L’impresa del talento” (2012). He is a
columnist for several trade magazines including Adv, Interni, Mark Up besides other national and
international releases.
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Giorgio Olivero

Giorgio Olivero is an interaction and visual designer who studied at Interaction Design Institute of
Ivrea and is an associate partner of ToDo studio, where he coordinates the research and project
activity of products, systems and interactive services. Giorgio teaches at IUAV in Venezia, at VCU Qatar,
at the University of Siena and at SUPSI in Lugano.

Via Camerelle 2 80073 Capri (Na) +39 081 8374082

info@fondazionecapri.org

www.fondazionecapri.org

Marco Pedroni

Marco Pedroni is a culture sociologist. He is professor of General Sociology and Theory of
Communication with Politecnico di Milano and is a collaborator with Centro per lo studio della
moda (ModaCult) at Università Cattolica di Milano, where he received a PhD in Sociology and Social
Research Methodology. He has been a professor with Università di Bergamo, the Milano Fashion
Institute, the London College of Fashion, Istituto Marangoni, ISAD and Accademia Fiera Milano.
He is the author of “Coolhunting. Genesi di una pratica professionale eretica” (FrancoAngeli, 2010)
and a number of articles on qualitative research methods (trendwatching and e-research), cultural
industries (fashion and gambling) and sociology’s theoretic (Pierre Bourdieu and Erving Goffman). He
has written “Moda e arte” (FrancoAngeli, 2012) and “La creatività nelle professioni” (Bolzano University
Press, 2008) with Paolo Volonté.
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